The paper aims to examine the efficiency of Calabar museum landscape for sustainable tourism development in Cross River State. Data collection was through interviews, museum registry and visitor's book. The processes were restricted to the Calabar museum which was purposively selected based on its location attributes and enormous cultural resources of the State. The findings clearly indicated a slight staggering trend and increase in domestic and international arrivals to Calabar museum from 2000 to 2015. The study observed that if the museum is fully developed it would ensure increment in visitors' traffic vis-à-vis promote sustainable tourism in Cross River State. Furthermore it was discovered that the utilization of Calabar museum is basically for leisure, meetings and cultural exhibitions. This represented 18%, 17% and 13% respectively of the study population. However 88% of the visitors rated the museum as not good and efficient to attract tourists especially from other countries. Meanwhile, the study also established that museum is a vital tool used to promote the culture and tourism potentials of any destination and as such measures must be put on deck to upgrade and promote the museum in Nigeria.
Introduction
There is increasing awareness of culture and museum landscapes as basis for tourism development in most countries of the world. The substantial growth of activities in the world puts culture and museum landscapes as the most remarkable aspect of tourism and attracting significant population into the regions. UNWTO (2015) reported international arrivals of over 1.2 billion with an annual growth rate of 4.4% in 2015. However, regional analysis indicated that Europe received 60.9 million representing +5% increase, Americas had 191 million (+5%), Asia and the Pacific (227 million), Africa received 53 million (3% increase), and Middle East had about 54 million tourists (3% increase) from the previous year. Most of these arrivals are based on the level of cultural and museum landscapes development. Few studies by Levi (2016) and Conn (1998) also indicated that the twenty (20) most visited museums in the world are attracting 106,550,963 million arrivals annually. Whereas statistics of museum visits in Africa are piecemeal and in some countries are rarely available (Ajake, 2016) . Tourism as a socio-cultural indicator of development has gradually swept through the world and activities have contributed immensely to the development of many nations. In Africa, most countries including Kenya, Tanzania, Ghana, Mozambique and even Nigeria have benefited tremendously from tourism. However, North African countries of Egypt, Tunisia and Algeria, and East African countries of Kenya and Tanzania have experienced large number of tourists' traffic every year from Western Europe (Ajake, 2016) . The influx of tourists into these countries is influencing their national earnings, boosting their gross domestic product, increase per capita income and ensuring balance of payment deficit.
Tourism is anchored on diversity of cultures and environment, with culture being the main component. According to Ezeh (2006) , once people lose their own peculiarity of any of these, there may be nothing else left to offer. It is for this reason that fanatical interpretations of Western religions constitute a major harm to tourism development in Africa and Nigeria in particular. Countries in America and Europe who retained their vibrant cultural practices that are also of African provenance attract more tourists' vis-à-vis contributing enormously to foreign exchange earnings with arts and religion. In Africa countries, monotypes of carnival, music, artwork, monoliths and so on which depicts the cultural characteristics that have touristic value and are socially and economically useful are traduced and demonized through negative acculturation by sectarian activism, which has severely hampered tourists' arrivals and subsequently slow down the speed of tourism development especially in Nigeria.
In Nigeria, cultural tourism was identified as an area of national importance as far back as 1977 during the "FESTAC" festival in Lagos. However, deliberate plans and efforts to develop this sector have tended to proceed in piecemeal arrangements (Ajake, 2016) . The introduction of carnival and cultural festivals especially in Cross River State has greatly stemmed the pace of tourism development since 2000. This recent realization of culture being seen as a part of generic tourism product in Nigeria and Cross River State in particular, rather than a specific market segment to be developed, has re-awakened the need to protect the cultural environment or resources that had been destroyed due to the negative attitudes of the people as promoted by the Christian religion.
Furthermore, the presence of museums in their setting may perhaps have a more significant role to play in the well-being of communities and visitors (Dickson, 2016) . The main purpose of museum in any country is to collect, preserve, interprets and display items of artistic, cultural or scientific significance for the education of the public. Arising from the several roles of museums in cultural development, it is certain that the Calabar museum in particular have the necessary design, facilities and cultural artifacts to attract and increase tourist arrivals into the destination, which will stimulate the socio-economic development of the area. One of the areas in which extensive research has not been undertaken is the assessment of cultural and museum landscapes development. Several studies on tourism have tended to concentrate on ecotourism and impacts on the economy of the destination areas (Ajake and Amalu, 2012; Enang, 2015; Eyo, 2015) . This paper in this foregoing therefore, evaluates the cultural and museum landscapes in terms of utilization, attraction and challenges with special interest on its upgrading and patronage of museum facilities in Calabar, in order to understand people's value system and view towards understanding past events as this will help to ascertain the role of history in the life of people.
Literature Review

Role of Culture in Tourism Development
Geographers have long been interested in the interaction among people and culture, and among space, place and landscapes (Knox and Marston, 2001; Fellman et al, 2005) . Tuan (2002) noted that cultural geographers have pushed us to think more deeply about this common place term and to explore what it means when we perceive space and create place. While the Anthropologists are concerned with the way in which culture is created and maintained by human groups, Geographers are interested not only in how place and space shape culture but also the reverse of how culture shapes place and space. However, many scholars have agreed that culture is a complex concept with a simple understanding that it is a particular way of life, such as a set of skilled activities, values and meanings surrounding a particular type of economic practice (Knox and Marston, 2001) . It is described as a range of activities that characterize a social group such as hairstyle, dress, body adornment, distinctive philosophy and music (Ajake, 2016; Eyo, 2015) .
Accordingly, Gee and Fayos-Sole (1999) observed that culture interact at different levels such as: culture serve as an attraction in the tourism system and cultural activities, events or products are the aspiration for visitors and tourists to journey to the destination. Arising from the above, culture depicts several definitional statements such as: "Culture as a value system relating to intellectual, spiritual and aesthetic development; culture as summarizing the whole way of life of people; and culture as the works or products of intellectual and aesthetic endeavors".
These three variants of culture are useful in assessing the levels of tourism-culture relationship. When culture has an influence on outbound tourist motivation or the impacts of tourism is considered, the first issue of value system is most useful. On the other hand, when tourism has influence on inbound tourists, tourism is the issue of way of life of the people and cultural products are most relevant. Unfortunately, Ezeh (2006) noted that the attitude of members of contemporary fundamentalist Christian sects sees such things as fetish, especially in Nigeria. This may be the reason why cultural tourism is only a reflection of mundane African activities and products. Ironically, many of the artifacts, arts, music, antiquities that are the basis for attraction into important museums, especially in America and Europe originated from Africa. One simple aspect of culture of interest to many especially in Nigeria is the idea of special traits, which include things and distinctive styles of dress, dietary habits or styles or architecture. Thus, a cultural system of an area is a collection of interesting components that when taken together shape a group's collective identity.
Furthermore, the development of tourism especially in the developed countries of Europe, America and Asia often leads to the commoditization of local culture for consumption by the tourists. These cultural products, activities and artifacts are reflected and preserved in museums. Since people no longer have direct interaction with local cultural artifacts, antiquities, either because they are rarely seen or have no knowledge about them, museums have become necessary components of tourism development in all countries of the world.
According to Alexander et al. (2009) , a museum is an institution that cares for collection of artifacts and other objects or artistic, cultural, historical or scientific importance and some public museums make them available for public viewing through exhibits that may be permanent or temporary. Whatever location (major cities or small cities) museums are sited, they have varying aims, ranging from serving researchers to serving the general public. However, the goal of serving researchers is increasingly shifting to serving the general public. This is due to the emerging socio-economic conditions of various nations.
Museums, more than many structures, are designed to grapple with issues around space and place. They are seen as a place and a destination for certain kinds of tourists, a wonderful place for party and a safe place for families and children. As a place for visitors, many people used them for different purposes (Tuan, 2014) . Folorunso (2001) noted that museums are important institutions for portraying the culture of a people. It is a place where tourists may first show their appearance in order to develop their feelings about a particular destination within a country, region or state. As museums are established to solve the major problems of contemporary society, Andah (1990) noted that museums develop their potentials for action when they are actually involved in major problems of contemporary society. For instance, when many European countries made education available to their population as a result of French revolution, many museums were developed as centres in each community for national revival, educational institutions, places of creativity and culture for youth and documentation centres.
As a dynamic concept, culture revolves around complex social, political, economic and historical factors. This definition of culture is a part of a longer evolving tradition. Since the 20 th century, attention has been focused mostly on material culture as opposed to its less tangible symbolic or spiritual manifestations (Ajake, 2016) . However, in the last 30 years, emphasis on material culture has changed due to other human dimensions such as tourism.
The cultural landscapes are undergoing rejuvenation and are fashioned from natural landscapes. One of the most influential scholars in this regard was Carl Sauer of the University of California who particularly showed interest on understanding the material expression of culture by focusing on their manifestations in the landscape. He later propounded the concept of "Cultural Landscape" in 1964 by stating that; it is a characteristic and tangible outcome of the complex interactions between a human group with its own practices, preferences, values and aspirations, and a natural environment. He differentiated the cultural landscape from natural landscape by emphasizing that the former was a "humanized" version of the latter, such that the activities of humans resulted in an identifiable and understandable alteration of the natural environment (Sauer, 1964) . Since then, interests in culture largely follow this concept. Culture is the agent, the natural area is the medium and cultural landscape is the result. Under the influence of a given culture, the landscape undergoes development that passes through phases or probably reaching ultimately the end of the cycle of development. With the introduction of different and alien culture, a rejuvenation of the landscape emerged and superimposed on remnants of an older one (Knox and Marston, 2001) .
What constitute cultural resources is subject to appraisal and represents an entirely subjective concept. No product, natural or created by culture, thus become a true resource until its utility is properly understood, its technology become mastered and its output utilized by people somewhere on the earth (Spencer and Thomas, 1978) . For instance, the value of certain cultural landscapes as resources have been fully understood only recently in Africa and Nigeria because of their demand for tourism (Ajake, 2005) . No wonder Ezeh (2006) noted that the pillaging of many artifacts of historical or archeological interests from Nigeria to Americas and Europe now constitute most of the collection of their cultural tourism manifestations attracting tourists especially to museums. On the other hand, Mitchel (1976) defined resources as mankind perception, attitudes, wants, technological skills, legal, financial and institutional arrangements as well as political customs. In most regions of Nigeria, including Cross River State, cultural resources are in abundance, but they remain hidden and until they are sorted out maximally, cultural tourism development will still continue in piecemeal arrangements. Cultural resources are physical evidence or place of past human activity, site, object, landscape structure or natural feature of significance to a group of traditional people. The culturally valued aspects of the environment generally include historic properties, valued pieces of real property, bio-physical environment, monoliths, intangible socio-cultural attributes as social cohesion, social institutions, life styles, religious practices and cultural institutions (Ajake, 2016) . The UNESCO conference on culture policies held in Stockholm in 1998 identified what constitute cultural heritage as tangible objects or intangible items that are carriers of testimony from the past. They now include such objects as historic city centres, cultural landscapes or living heritage, the geographical, temporal, social, economic and cultural environment in which the objects survive as well as the continuous re-interpretation of integral parts of the objects themselves.
The nature of Nigeria cultural resources constitute the material objects and pieces of land of historical, artistic or scientific interest because of their uses in traditional activities or ceremonies and is believed to be of archeological interest, no matter the age. According to Eyo (2015) , cultural resources of a society include art or craftwork, statue, modeled clay figure, figure caste in metals, carving house post, door, ancestral figure, religious mask, staff, drum, bowl, ornament, utensils, weapons, regalia, manuscripts or documents. However, Ajake (2016) noted that such cultural resources are not evenly distributed and their types vary from one geographical region to another. The need for public understanding and appreciation of cultural resources is necessary for cultural tourism development in Cross River State and Nigeria in general to be sustained.
Museums and National Development
Museums are increasingly being seen as powerful cultural centres to promote tourism. Alexander et al (2009) noted that a museum is an institution that cares for collection of artifacts and other objects of artistic, cultural, historical importance. According to Aremu (2001) , the primary objectives for any museum are:
i. Collect, protect and preserve the national patrimony ii. Educate the masses on their patrimonial heritage and the culture of other people iii. Provide entertainment and relaxation for those who visit it, and iv.
Project the national image on the international scene Also, Dickson (2016) observed that, the museum is an empty space and a container to be filled with objects. The empty exhibition space is replete with possibilities. The experience of space is physical and defined by the human body moving through it. He further stated that museum spaces are designed to constrain and direct the visitors, guiding them to view works in order to follow a line of thoughts. Furthermore, Tuan (2002) noted that in the 19 th century, the public museum was overtly designed as a place that allows visitors to experience beauty, repose and order. It was hoped that these qualities might be transferred to the visitors. Many contemporary museums are designed to create exceptional places, though tranquility and repose may not necessarily be at the core of the mission.
The presence of museums in their setting may perhaps have a more significant role to play in the wellbeing of the people in the destination and visitors than what one may imagine. Visitor experience has come to be a touchstone of much current museum work, and visitors' centered programmes, crowd-sourced and participatory exhibition, personalization and social media have made museum experience more pleasurable and accessible (Dickson, 2016) . However, Richards (1996) noted that in most countries of the world, visitor figures for museums and archeological sites covered only paid admissions and the importance of culture in attracting foreign visitors have indicated that the Greeks antiquities were cited as a reason for visiting by 90% of all the tourists. Also, antiquities in museums were particularly strong attraction for visitors from Spain, Japan, U.S.A. and Italy. In northern Europe, visits to antiquities take second place to climate, but culture for many visitors is strong indicator for visitors in most countries.
Museum collection is an aspect of cultural resources management which involves art and heritage. The cultural heritage management is concerned with traditional historic cultures including innovative and progressive cultures. It also includes the material culture of archeology (Ajake, 2016) . Clearly, Higgins (2004) remarked that, museums need to fit not only physically into the landscape but also in what is to be taken as signs of the times capturing cultural development expressed through experiences which are becoming so captivating that it is worthwhile to exhibit them not as the ancient or recent past, but as an amazing present undergoing daily changes. This position was based on long experiences with conception and design of museum which must capture the feasibility, build environment, landscape and narrative component. He further posits that the standard of a museum that requires patronage from local and international visitors must have the design of attractions and accessibility.
Although cultural and museum landscapes are evidences of tourism development in Nigeria and Cross River State in particular. However, literature on these landscapes is scanty and a few available studies in Nigeria focused on the role or importance of museums (Andah, 1990; Ezeh, 2006; Folorunso, 2001 ). These studies have not captured the level of patronage, attractions, efficiency and challenges of Calabar cultural and museum landscapes. This study was carried out to fill in this gap in literature with emphasis on Calabar museum in Cross River State, Nigeria.
Methodology
The study was carried out in Calabar, Cross River State, using the office of the National Commission for Museums and Monuments Calabar. The choice of the study location was based on the enormous cultural resources of the area and in the museum and Calabar is the premier tourism destination of Nigeria since the year 2000. The study was restricted to the Calabar Museum which was purposively selected based on its location attributes and the enormous cultural resources. The study relied on museum registry and visitor's record book in eliciting information on the number of visitors, their nationality or origin, their perception on cultural tourism supply elements and museum landscapes, purpose of visit. Interview process was also conducted to verify information as indicated by the museum registry and visitor's record book.
Analysis and Results
Patronage and Utilization of Calabar Museum
In order to understand the level of utilization of Calabar Museum, the study considered the population of visitors from 2000 to 2015 (Table 1) . Although Calabar Museum was established in 1986 as a major component of tourism development, the number of visitors/tourists from Nigeria and other countries were observed in a progressive and staggering manner (Fig. 1,2,3) . The utilization and patronage of the museum was in consonance with the focus of Cross River State government in developing tourism sector for social and economic development. As indicated in Table 1 and Figure 1 Apart from a few years such as 2006, 2012, 2013 and 2014 that had more than 10,000 visitors representing 7% and 8% (Table 1) , the population of tourists to Calabar Museum is not significantand as compared to museums in the United States and Europe, where annual visit to a museum ranges from 4,100,000 to 8,600,000 visitors (Alexander et al., 2007 and Levi, 2016) .
Furthermore, the study noted that visitors from other countries to Calabar museum tripled to 1,390 representing 19% in 2006 (Figure 3) .The semi-structured interviews conducted by the study attributed this sudden increase of visitors to the nature of marketing strategies of Calabar Carnival during that year. This trend was also observed in few others for visitors from within Nigeria (Table 1 and figure 1, 2) . This implies that, the continuous and effective marketing of cultural and museum landscapes will influence the number of visitors and sustain tourism development in Cross River State and Nigeria as a whole. 
Reasons for Utilization and Patronage of Calabar Museum
On the side of the purpose of utilization and patronage of the Calabar Museum by tourists, the study found out from the comments left behind by tourists confirmed that leisure, meeting venue and exhibitions of cultural antiquities (plate 1) are the fundamental reasons of attraction to Calabar museum representing 18%, 17% and 13% respectively. Other most outstanding reasons for utilizing the Calabar Museum are research purpose, obtaining knowledge of history (plate 2) and the attractions of local costumes. Business in the museum was considered to be the least, attracting 1% of the visitors. Although business activities are carried out around the museum environment, however these activities do not involve visitors; rather visitors patronized these businesses. The study observed that most of the tourists were those attracted by the annual Calabar Carnival festival, who then took advantage of the Calabar museum collections with their families for leisure and interest on antiquities and the records of the slave trade. Socio-economic meetings also constitute activity structure by tourists of the museum. The museum has collection of enormous cultural manifestations of the Efiks and Ejaghams and few from other minor cultural nationalities. Most common cultural relics in the museum are native attire, musical instruments, bamboo flutes, African drums and guitar, beadings, textile clothes, chief's staff and regalia, picture of powerful men's sculptures, native shoes, native bags, native wrappers, Ekpe or Mgbe society costumes, Akata. Furthermore, it was discovered that seminars and workshops organized by the private sector, non-governmental organizations and government institutions are periodically held in Calabar Museum (Plate 3) thereby increasing the number of visitors to the museum. In addition the museum has hosted several exhibitions including cultural antiquities, artistic works and cultural fashion designs. Other reasons for visitors being attracted were masquerade costumes (Ekpe or Mgbe, Akata, Nnabo, Abang and Ekombi, etc.), designs of brass tray, carved chewing stick, designs of bridal hair, handbags, face caps and throw pillows. These products have high appealing qualities to foreign visitors. The local history of the slave trade representing 8% of the visitors was fascinating exhibit. It clearly explained how slaves were conveyed from Calabar which was the major port for the trade by the Europeans to America plantations. The study also observed that most of the people who came for business purposes within the period (2000 to 2015) were mainly from Nigeria especially the Ibibios, Efiks and Ekoi people (Table 3) . However there was no foreign visitor found doing business in Calabar Museum. Plate 3: Museum used for meeting
Tourists' Perception on the Efficiency of Calabar Museum Landscape
The analysis of the checklist on the perception of visitors toward the Museum was carried out. Based on the rating of key elements of cultural and museum landscapes including the cultural antiquities or attractions, nature of exhibits, information storage and presentation, signs and labels, architectural designs, available space and guiding services, the study observed that 88% of the visitors rated Calabar Museum very low (Table 4) in terms of efficiency and functionality. It was observed visitors from Nigerian and other countries were in agreement in the perception that Calabar museum is substandard, moderate and poor. This attracted 32% and 24% rating, while few visitors at the aggregate level rated the museum excellent in functionality. This implies that Calabar museum is yet to be put into productive and effective use. It is evident that the attractions in the museum require improvements in order to be appealing to visitors. Physical observation of the cultural resources in the museum suggests that the unattractiveness is caused by several challenges including inadequate documentation, labels, advertising, plagues, and staff disposition to duties. Also the low rating of Calabar Museum by visitors was attributed to their previous experiences from other museums in the United States, Europe and other African countries including Egypt. Similarly visitors from other states of Nigeria also complained on scarcity of cultural resources as compared to the enormous resources associated with the cultural heritage of Cross River State. 
Tourists' Perception on the Challenges of Calabar Museum
For the past fifteen years the study identified several challenges affecting the Calabar Museum vis-à-vis hindering visitors and patronage of the only museum in Cross River State. The findings indicated that ineptitude in the administration, inadequate preservation of exhibits, inadequate of security, low patronage; inadequate space and poor funding are the principal factors affecting the efficiency of Calabar museum. These represented 66% of the visitors' perception on the museum (Table 5 ). Furthermore it was discovered that these challenges were perennial and no effort have been made to ameliorate these conditions despite the important location of Calabar museum in the premier tourism destination of Nigeria. The study also revealed that poor architectural design and lack of major cultural exhibits in the museum are the second order constraints indicating 10% respectively. However lack of new technology in exhibits presentation and false presentation of information about the museum were indicated or perceived as minor challenges. A critical inventory of the Calabar museum indicates that there is still inadequate documentation of cultural resources that can attract visitors coupled with enormous cultural heritage of the land. In addition, the study observed that the challenge of insecurity affecting the cultural and museum landscapes has discouraged visitors and encouraged stealing and trafficking of antiquities and artworks. Other challenges include the ineptitude of the museum staff and the inadequate funding of the institution. All these have also hindered the development of the museum in terms of investigation and documentation of cultural resources, organization of exhibitions, adequate labeling and custody of museum exhibits among others. The study noted that the Calabar Museum is faced with the problem of adopting and adapting to new media technology of gathering, storing exhibits and making them available to visitors. For instance, in the last International Museum Day 2016, held in the museum auditorium, the necessary technology of PowerPoint and services to relay information was not provided. This was an aberration from the current standard of museums in the world. These and other challenges have defiled the trust of visitors, professionals and donors about the services museum can offer to ensure sustainable tourism development. 
Conclusion
Cultural and museum landscapes can ensure sustainable tourism development if the right measures are adopted. Despite the richness in cultural heritage in Cross River State, Calabar Museum still remained unattractive to visitors as compared to museums in cities of Europe, United States of America and North Africa (Egypt). The development of Calabar museum would provide a gateway for influx of foreign and Nigerian visitors into the destination Calabar, which in turn may sustain tourism activities and positively impact on the economic Development State. Based on the findings, the following recommendations were made: 1. Re-designing the museum to make them modern visitor centres that will capture exhibitions, gardens, aquariums and ponds, recreational areas, craftsmen unit, art and technological experimentation and library. 2. Detailed investigation and collection of cultural resources for proper documentation, preservation and protection in the Museum. 3. Provide adequate securities around the Museum in order to reduce the activities of stealing and trafficking of cultural resources. 4. Creation of special fund by Federal Government of Nigeria that will focus on cultural and museum related issues. 5. Establishment of more museums in order to ensure maximization of cultural potentials of various localities. 6. Adopting marketing strategies that can promote the collections of museums and attract tourists from different parts of the world into Cross River State and Nigeria. 7. Involvement of professionals and experts in museum collection and services in order to build trust and confidence among visitors or tourists. 8. Updating and adapting to new media technology which is a common way of communicating information in modern museums of the world. 9. Museums design and stocking must recognize the interest of visitors/tourists.
Although the study achieved its objective successfully, it also had impending challenges ranging from the huge financial implication which also involved the high cost of logistics such as transportation of personnel and materials to lack or insufficiency of literature on the subject matter. Despite this limitations, the study recorded huge success as it result went ahead to strongly agree with the findings of Alexander et al, 2009; Ajake, 2005; Tuan, 2014; Andah, 1990 who all opined that museums have a positive impact on culture and tourism development and as such measures must be put in place to sustain it.
